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As Norwalk Chamber celebrates 91 years of serving the business 
community in the City of Norwalk, I want to assure you that Norwalk 
Chamber is dedicated to creating community partnerships with 
our public and private sectors in an effort to cooperatively identify 
and resolve local and regional issues.    We are devoted to being 
the ultimate business resource for our members.  Whether through 
networking, promotion or advocacy, we are committed to helping 
your business and our community thrive in Norwalk.  I encourage 
you to become an active chamber member and take advantage of 
all that Norwalk Chamber has to offer.   

Welcome to our newest Norwalk Chamber members:  LA 
Live Apps, Art Rios; The Sterling Insurance and Financial Group, Patty Contreras; and 
Innocosma Organics, Antonieta Seo.  We look forward to serving you for many years 
to come! 

Our Women in Business Council met on March 11 with a March Makeover presentation 
at Boyer Park.  The April meeting, “Having it All – Juggling Your Life,” will be held on April 
8 at 11:30am at Black Angus in Lakewood  For more information about the Women in 
Business Council or to find out more about this and other upcoming Women in Business 
events, contact our Norwalk Chamber Office at 562.864.7785 or at ceo@norwalkchamber.
com

We had a double-header Ribbon Cutting celebration on March 10 for Stonebridge 
Memorial and Tsunami Express Car Wash.  First we celebrated Stonebridge Memorial 

with Tom Chapman and Susie Knouse and then we went around the corner and celebrated 
Tsunami Express Car Wash with Yury Levitan and his staff.  We look forward to many 
successful years for these two great businesses!  On March 17, some of our Chamber 
board members joined me to thank and celebrate outgoing Norwalk City Mayor, Marcel 
Rodarte and to celebrate newly sworn-in Mayor Leonard Shryock.  We look forward to 
partnering with the City of Norwalk and Norwalk City Council to continue to serve our 
local businesses and our community.

  
On March 26, we kicked of our Social Media and Online Marketing Success Workshop 

Series.  Our next workshop in this series is on May 21 from 8-9:30am at the Norwalk 
Arts and Sports Complex.  To register, please contact our Norwalk Chamber Office at 
562.864.7785 or at info@norwalkchamber.com 

Coming up this month, please join us for the Ribbon Cutting of The Sterling Insurance 
and Financial Group on April 18 from 11am to 2pm.  Also join us at the 19th Annual 
Cerritos College Chamber Mega Mixer on April 21.  This multi-chamber mixer is an 
excellent opportunity for you to showcase your business to the more than 300 attendees!    
Our next Creating Connections Luncheon is on April 29, location to be determined.  For 
more information about all of these events, please contact our Norwalk Chamber Office at 
562.864.7785 or at info@norwalkchamber.com 

I am excited to tell you that our brand new Norwalk Chamber App is now available 
to download at your Google Play Store – search Norwalk Chamber to download this free 
app!   The App is available for your Apple and other devices.   We are the second chamber 
locally to have this amazing app which will allow us to put you in contact with our local 
businesses in seconds.  You will be able to find out what’s new at the chamber and register 
for our events and chamber membership directly from our app!  If you are interested in 
marketing opportunities available on our Norwalk Chamber App, please contact our 
Norwalk Chamber Office at 562.864.7785 or at info@norwalkchamber.com .  

I want to assure you your Norwalk Chamber of Commerce Board of Directors, 
Ambassadors and Chamber Staff will continue to provide exemplary programs and services 
to help our local businesses succeed as we look forward to a brighter economic future.

On behalf of my Norwalk Chamber Board of Directors and Ambassadors, and our 
Chamber Staff, I want to thank you for your chamber membership.  We look forward to 
serving you, your business and our community!

Sincerely, 

Toni Grijalva
2014-15 President
Norwalk Chamber of Commerce

Art Rios of LA Live App is 
presented with his New 
Member plaque from 
President Toni Grijalva

Quinn Doan and Steve Richardson of Cerritos College 
receive their 24 year membership plaque from President 
Grijalva.

NORWALK CHAMBER NETWORKING BREAKFAST
Marketing – SHORT/SWEET/CONCISE! Mark Mikelat of 

Building Aspirations and a Constant Contact Authorized Local 
Expert told the participants at the March 26 Networking/
Workshop breakfast. He explained that you have the attention 
of your audience for approximately 1 minute. If you don’t 
catch their eye immediately – they will move on and you will 
have lost an opportunity to connect. 

Mark’s tips on email and social engagement included 
guidelines on embedding videos in your emails and 
websites. Videos are a very powerful tool – it is like having 
a conversation with a visitor, they have learned something 
from watching you and now have a personal connection.

When is the best time to send emails to your contacts to 
assure a better chance they will be read? Mark suggests it 
will take a bit of research on your part. Tuesday, Wednesday 
or Thursday from 10 am – 3 pm are the most common 
times, but to find your best day and time, keep track of the 
responses you receive; but most important – don’t overwhelm 
your customers by sending multiple emails repeatedly. Your 
emails will end in their Spam Folder. 

Mark also spoke on the importance of ensuring your 
emails “win the battle of priorities.” To entice customers or 
clients to open and read your items, your must have a title 
that draws their attention such as “It Happens in May” or 
“Alert- the Workshop is Nearly Full”, or “Last Chance to Buy 
at our Discounted Price.” Remember, the goal is to get the 
persons attention.

The final tip for including links to other information in 
emails, Mark recommends TEXT links are the most effective. 
“CLICK HERE” let’s your customer know what you would like 
them to do. The link can be to further information, coupons, 
calendars or specials. Just remember to make the choices the 

Toni Seo of Innocosma 
Organics is the newest 
member of the Norwalk 
chamber. President Toni 
presented her with the 
New Member plaque.

Kustom Made Graphics owners Essen Menjivar and 
partner Denise Urtiaga receive their New Member plaque 
from President Toni Grijalva.

The Norwalk chamber Board of Directors Honor Outgoing Mayor and Welcome Incoming Mayor

Members of the Chamber 
attended the Reorganization 
of the City Council on March 
17 to thank Mayor Marcel 
Rodarte for his support over 
the past year. Mayor Rodarte 
was presented with an 
American Flag that was flown 
over the US Capital in honor 
of his service to the City of 
Norwalk Businesses and 
Residents. We look forward 
to continue our partnership 
with the City of Norwalk and 
the newly appointed Mayor 
Leonard Shryock and Vice 
Mayor Mike Mendez.

The Norwalk Chamber of Commerce presents a gift to outgoing Mayor Marcel Rodarte at the March 17th City Council Meeting.  Pictured here 
are Chamber Board Members Gordon Stefenhagen, Francella Aguilar, Joe Derthick, Mayor Marcel Rodarte, Chamber President Toni Grijalva, 
Ambassador Sue Arthur and Board Member Rich LeGaspi.

important ones.

President Toni Grijalva of Cerritos College recognized many 
of the attendees including New Members Art Rios of LA Live 
App and Toni Seo of Innocasma Organics. Also recognized 
were Chamber Members Cerritos College celebrating 24 
years as a member and Norwalk Rotary who is celebrating 
16 years as a member of the Norwalk Chamber.
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April 8th
Women in Business Luncheon

Black Angus Restaurant
Lakewood CA

April 10th
Executive Committee Meeting

April 15th
Board of Directors Meeting

April 18th
Grand Opening/Ribbon Cutting

The Sterling Insurance & Financial Group

April 21st
Cerritos College 

Mega Mixer

April 29th
Creating Connections Luncheon

American Legion Hall

May 6th
Lunch with Supervisor Knabe

“State of the County”
Sproul Room – Norwalk Arts & Sports 

Complex

May 7th
CAPC Mixer – DoubleTree Hotel

May 8th
Women in Business

2nd Annual Conference
With Congresswoman Linda Sanchez &

Assemblywoman Cristina Garcia

May 20th
Women in Business Annual Luncheon
Sproul Room – Norwalk Arts & Sports 

Complex

May 21st
Networking Breakfast

“How To Build Your Online Tool Kit”
Sproul Room – Norwalk Arts & Sports 

Complex

May 28th
Chamber 9-Hole Golf Classic

Norwalk Golf Center

From the Membership Desk...
Welcome New Chamber Members

The Norwalk Chamber of Commerce 
welcomed two new members this month 
with Ribbon Cutting Events.  Our first 
Ribbon Cutting took place at Stonebridge 
Memorial.  Owner Tom Chapman says they 
offer unique opportunities for families to 
create healing moments after a loss. Their 
experience, coupled with their perspective 
on the importance of ceremony, will help 
you discover ways to pay tribute. Whether 
traditional or unique, these tributes allow 
you to love, laugh, and live well again.  Their 
services include planning ahead for services, 
funerals, cremations and memorials.  Visit 
their website at www.stonebridgememorial.
com for any questions you might have 
about their services.  

Our Norwalk Chamber Board of Directors 
and Ambassadors then drove over to 
Tsunami Express Car Wash for the next 
Ribbon Cutting of the day.  Owner Yury 
Levitan welcomed all who attended to a 
free car wash before the ceremonies began.  
Tsunami Express Car Wash offers a variety 
of choices from the basic wash through the 
Tsunami Wash.  They also offer monthly 
memberships starting at $9.99 and going 
up from there.  They are located at 13218 
Rosecrans Ave, here in Norwalk.

In attendance at both of these events 
were representatives from State Assembly 
Member Cristina Garcia, State Senator 
Tony Mendoza and the City of Norwalk.  
Ribbon Cutting certificates were presented 
to both Tom and Yury congratulating them 
on the opening of a new business here 
in Norwalk. Norwalk Chamber President 
Toni Grijalva also presented the businesses 
with a congratulatory certificate from the 
Norwalk Chamber of Commerce.

MEMBERSHIP SERVICES DIRECTOR
CAREN SPILSBURY

NEW AND RENEWING MEMBERS

The following companies and individuals 
renewed their membership with the 

Norwalk Chamber of Commerce and 
the services we provide are made 

possible by  their support.

LA Live Apps
Art Rios
1493 N. Montebello Ave. Suite M2
Montebello CA 90640
Art@LALiveApps.com
www.laliveapps.com

New Members

39 Years
Stater Brothers
Anthony Alcantar
562-929-1878
11300 Firestone Blvd
Norwalk CA

Stater Brothers
Jason Ortego
562-921-3908
12523 Alondra Blvd
Norwalk CA

35  Years
Norwalk Records
Richard Sneed
562-863-6681

17 Years
Tam’s Super Burgers
Angelo Makris
562-864-3373

2 Years
North Walk Villa Convalescent Hospital
Sigrid Scheibly
562-921-6624 J. Alexander Alba of Alba Professional 

Services/H & R Block, receives his 
membership renewal plaque from 
Norwalk Chamber President, Toni Grijalva 
of Cerritos College.

Renewing Members

ARE YOU TAKING ADVANTAGE OF 
THE CHAMBER ADVERTISING OPPORTUNITIES?

As a member of the Norwalk Chamber you have an opportunity 
to purchase ads in the Norwalk Patriot weekly newspaper for very 
reasonable and discounted rates. The Norwalk Patriot is distributed 
to over 22,000 businesses and residences in the City of Norwalk every 
week. This means your company name not only reaches other Chamber 
Members, but much of the Norwalk business community and residents. 
As a Norwalk Chamber Member you may also include your company’s 
flyer in the Norwalk Patriot weekly publication for a nominal fee.

Also as a Norwalk Chamber Member, you may also submit an article to 
be published in the Norwalk Chamber Business Connection Newsletter. 
This monthly publication is mailed to our members only. Articles are 
due by the 3rd Friday of each month prior to distribution the following 
Friday.

You may choose to insert your flyer to Norwalk Chamber Members Only 
for $125. Please supply 375 flyers.

Please call the Chamber Office at 
562.864.7785 for details.

The Sterling Insurance & Financial 
Group
Patty Contreras
12061 Orange Street
Norwalk CA 90650
562-888-9182
Patty@TheSterling-ins.com
www.thesterling-ins.com

Innocosma Organics
Antonieta Seo
1719 Glenwood Rd.
Glendale CA 92102
866-970-9898
innocosma@gmail.com

Tsunami Express Car Wash owner Yury Levitan is pictured here holding the scissors 
with representatives from State Senator Tony Mendoza and Assembly Member Cristina 
Garcia, Chamber Board Members and Ambassadors.

Helping cut the official ribbon at Tsunami Express Car Wash are Norwalk Chamber 
Board of Directors, Ambassadors, along with representatives from the City of 
Norwalk, Assembly Member Cristina Garcia and State Senator Tony Mendoza.

A $1 billion emergency relief drought package passed the Legislature this week and 
was expected to be signed by the Governor.

California has entered the fourth year of a severe drought with a snowpack well 
below historical averages, meaning less snow to melt and supply water through the 
spring and early summer.

The part of the package accelerating previously approved funding passed with 
bipartisan support in both legislative houses, while the accompanying trailer bill 
encountered resistance from Republican legislators who questioned provisions granting 
enforcement powers to fish and game wardens and creating a new office.

Similar concerns were raised by grower representatives at informational hearings 
on the package.

Emergency Legislation
The finance portion of the package accelerates funding as follows:
•	 $267	 million	 for	 water	 development,	 including	 recycling,	 desalination	 and	

drinking water;
•	 $131	million	for	direct	drought	response,	including	food	assistance,	emergency	

drinking water, protection of fish and wildlife, invasive species protection, and 
emergency water supply and education;
•	 $660	million	for	urban/rural	flood	protection,	mainly	in	the	Central	Valley.	The	

funding comes from the Proposition 1e water bond approved by voters in 2006 that 
must be spent before 2016.

Future Needs
The drought legislation was aimed at funding projects that could be started quickly.
Work remains to be done on long-term efforts to alleviate California’s chronic water 

shortage.
California Chamber of Commerce President/CEO Allan Zaremberg has commented, 

“Since we can’t make it rain, we have to manage our resources more efficiently today 
and in the future. That includes adequate storage and conveyance facilities, plus 
approving desalination, recycling and reuse operations.”

Water Security
The emergency water legislation underscores the related need to fix California’s 

aging water distribution system as well.
The CalChamber is part of a coalition working to promote the Governor’s proposed 

fix to the system through implementation of the Bay Delta Conservation Plan.
The coalition includes business leaders, labor unions, family farmers, local 

governments, water experts and community groups.
For more information, visit www.watersecurityca.com.

Emergency Water Package Passes Legislature
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Regional Chamber Alliance Update:

The Regional Chamber Alliance – a Regional Legislative Alliance representing Chambers of Commerce and other Business OrganizationS in the Greater 
Los Angeles Gateway Region met on March 26, 2015 at the Cerritos Regional Chamber offices.

The bills we are tracking are:
AB 67 (Gonzalez) – Requires new “family holidays” putting “brick and mortar” stores at a competitive disadvantage as they would be required to pay 
double-pay for new “family holidays.” The Alliance members voted to OPPOSE this legislation

AB 357 (Chiu) – Would impose an unfair, one-size fits all, two-week notice scheduling mandate on any entity that performs retail sales activity, and 
penalizes the employer with “additional pay” for making changes to the a work schedule with less than two weeks notice. It additionally imposes an 
unlimited, protected leave of absence from work as well as a broad new protected class of employees who are receiving public assistance or have an 

identified family member receiving such assistance. The Alliance members voted to OPPOSE this legislation

AB 857 (Perea) – The California Clean Truck, Bus, and Off-Road Vehicle and Equipment Technology Program upon appropriation from the Greenhouse Gas Reduction Fund, 
would fund zero- and near-zero-emission truck, bus, and off-road vehicle and equipment technologies and related projects, as specified, with priority given to certain projects, 
including projects that benefit disadvantaged communities. The program, until January 1, 2018, requires no less than 20% of the funding made available for the purposes of 
technology development, demonstration, precommercial pilots, and early commercial deployments of zero- and near-zero-emission medium- and heavy-duty truck technology 
development. The Alliance members voted to SUPPORT this legislation

The Alliance members also voted to JOIN the COALITION of the Californians for Energy Independence. This coalition supports state and local policies that allow for continued 
domestic energy production and oppose those policies – such as oil taxes and energy bens – that would kinder production and increase reliance on foreign oil. 

-Vivian Hansen

MESSAGE FROM THE EXECUTIVE DIRECTOR

Question: My employee gave two weeks’ notice that 
she is quitting, but I want to end her employment today. 
Will that turn her quit into a termination? And if so, will 
it mean she can collect unemployment insurance even 
though she quit? And do I have to pay her out for the 
two weeks?

If an employee gives two weeks’ notice that she is 
quitting and instead you end her employment earlier 
than the notice period, you have turned a voluntary quit 
into a termination.

Let’s look at how that will affect her unemployment 
insurance (UI) eligibility, and whether you must pay her 
out for the notice period she gave.

UI Eligibility
An employee who is terminated for “misconduct” is 

disqualified from receiving UI benefits. If you terminate 
an employee as a result of her having given notice to quit, 
she will not have been terminated by you for misconduct 
and thus would not be disqualified.

In this situation, she will likely be eligible to collect 
benefits, which could in turn have a negative effect on 
your UI reserve account and cause your UI rates to go 
up.

If, however, you pay the employee for the full period of 
notice, then the Employment Development Department 
(EDD) still will consider the separation to be a voluntary 
quit for UI purposes. This is because by being paid out 
for the notice period, the employee has not suffered any 
loss of wages.

According to EDD, for UI purposes, a voluntary quit 
becomes a termination only if the employee suffered a 
wage loss. (Note that this discussion pertains only to UI 
eligibility, not whether the separation was a quit or a 
termination for other legal purposes, such as a wrongful 
termination lawsuit.)

In deciding whether to pay out the notice period even 
though you are terminating the employee, it is critical 
to first determine whether she would be eligible for UI 
even if EDD still considers it a voluntary quit. Remember 
that an employee who quits with good cause (such as to 
relocate with his/her family to another state, or to take 
a substantially better job) might be eligible to collect UI 
anyway. If that is the case, your turning the quit into a 
termination will make no difference in whether she will 
collect UI.

Paying for Notice Period
If you are an at-will employer and don’t require 

employees to give advance notice of quitting, then 
there is no legal obligation to pay out a notice period 
if you terminate the employee early. Note that the 
lack of a legal obligation to pay those wages does not 
change the UI eligibility discussed above. However, it’s 
important to check your employee handbook or other 
company documents that might create a requirement for 
employees to give notice.

It’s not unusual to find an employee handbook that 
states that employment is at will, meaning either party 
can end the relationship without notice, but then to find 
a policy in the same handbook asking that employees 
give two weeks’ notice if they are planning to quit. By 
requiring notice, you may be creating an obligation to 
allow the employee to work the two weeks or to be paid 
out for it.

The Labor Law Helpline is a service to California 
Chamber of Commerce preferred and executive 
members. For expert explanations of labor laws and 
Cal/OSHA regulations, not legal counsel for specific 
situations, call (800) 348-2262 or submit your question 
at www.hrcalifornia.com.

LABOR LAW CORNER
Terminating Employee Who Has Given Two Weeks’ Notice

Ellen Savage, CalChamber

 PIH Health Hospital - Whittier has been named one of the nation’s 100 Top 
Hospitals® for the third consecutive year by Truven Health Analytics TM,  a leading 
provider of information and solutions to improve the cost of healthcare. “We are 
honored to have received this award for the third consecutive year,” said PIH Health 
Senior Vice President and Chief Medical Officer Rosalio Lopez MD. “We take great 
pride in providing the highest-quality healthcare to the patients we serve.”

The Truven Health 100 Top Hospitals® study identifies hospitals and leadership 
teams that provide the highest level of value to their communities, based on a 
national balanced scorecard across 11 key analytic measures such as patient care, 
operational efficiency and financial stability. The study shows that if all hospitals in 
the United States performed at the level of this year’s winners:
•	 126,471	additional	lives	could	be	saved
•	 108,926	additional	patients	could	be	complication-free
•	 $1.8	billion	in	inpatient	costs	could	be	saved
•	 The	average	patient	stay	would	be	decreased	by	half	a	day
•	 Episode-of-illness	expense	would	be	two	percent	lower	than	the	peer	average

MEMBERS IN THE NEWS
Truven Health Analytics Names PIH Health Hospital - 

Whittier One of the Nation’s 100 Top Hospitals
More information on this study and other 100 Top Hospitals research is available 

at 100tophospitals.com. For information on PIH Health, please visit PIHHealth.org.

About PIH Health
PIH Health is a regional nonprofit healthcare delivery network that serves more 

than	2.1	million	residents	in	the	Los	Angeles,	Orange	County	and	San	Gabriel	Valley	
region. The fully integrated network is comprised of PIH Health Hospital - Whittier 
and PIH Health Hospital - Downey and features a host of outpatient medical offices, a 
multispecialty medical group, home health and hospice care, as well as heart, cancer 
and emergency services. Recognized by Truven Health Analytics and Hospitals and 
Health Networks as one of the nation’s top hospital systems for best practices and 
cutting-edge advancements in both quality and healthcare technology for the past 
three consecutive years, PIH Health also invests millions each year in community 
education and free and low-cost services to support those with the greatest need. 
For more information, visit PIHHealth.org.
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Whether a business or non-profit - this article works 
for all.

You step into the room and you start to sweat. 

You’re here to meet people maybe gain some new 
supporters. 

Your stomach churns. Your mind races. Your palms 
are clammy. 

You’re going to have to introduce yourself and you’re 
not sure what to say. 

We’ve all been there. 

We want to sound sharp and yet sometimes we walk 
away from events like that knowing we bumbled and 
stumbled our way through it. 

Here’s the good news: No one is born knowing 
how to be great at networking. It’s a learned skill.   

The first step to making lots of new friends for 
your nonprofit is having something interesting and 
memorable to say when you introduce yourself.  You 
need an interesting, confident elevator speech. 

The Problem 
Most people don’t think too much about what 

they say about their nonprofit. They might share what 
they think is “right” or expected. Or they share what 
they know. They string too many facts together and 
unfortunately, it’s boring. And too long. 

That’s why sometimes when you’re talking to 
someone, they seem to zone out or they need to go to 
the rest room. You’ve just bored them. 

Here’s the kind of thing most people say: “We’re 
a 501c3 nonprofit. We’ve been around 25 years. We 
empower disadvantaged people by providing them 
with a variety of physical and intellectual services to 
improve their life circumstances… blah blah blah.” 

See how boring that is? And how it’s full of jargon? It 
doesn’t really say anything either. If you heard someone 
say this, would you have ANY idea what they do? I 

wouldn’t. 

The Elevator Speech 
“Elevator speech” is a term for a brief introduction you 

can give with the sole purpose of engaging someone 
and compelling. If it’s boring, they won’t continue the 
conversation. If it’s attention-grabbing, they’ll stick with 
you. 

Sandy’s 3-Step Elevator Speech Formula 
Let’s make this really simple, because the easier it is, 

the more likely you’ll use it. 
Step 1. Who do you help? Clearly identify, without 

the jargon, the exact people/animals your nonprofit 
serves. Is it single Moms who are coming off welfare? 
Senior dogs? Kids in inner-city neighborhoods? Your 
listener needs to be able to picture these folks in their 
minds when you mention them. So be as clear as 
possible, using common conversational language. 

Step 2. What do you help them do? What is the 
transformation you help people with? Are you helping 
them go from homeless to temporary housing? Do you 
help them get life-saving medications? Or maybe a life-
changing education?  It’s usually a change in situation, 
status, health, or something similar. 

Step 3. What outcome do they get? Outcomes are 
important. The outcome is the ultimate change they 
get. 

Think about your programs and the difference in 
their life from the time they enter your program to the 
time they complete your program. What’s the change? 

Now, put it all together. Use this formula to make it 
easier. 

  
We help (who) 
to (what) 
so they can (outcome). 
  
Here are a couple of examples. For an animal rescue 

organization serving senior dogs, they might say 

We help older dogs to get adopted so they can 
make the last years of their life the best years of 
their life. 

Here’s one for a food bank: 
We help people who are struggling to make ends 

meet get food so they don’t have to worry about 
what to feed their kids tonight. 

  
Then if people want more, tell them a story about 

one life you’ve changed. This story needs to be very 
heart-warming and you need to be able to tell it quick. 
Use a “before-and-after” format to talk about what 
their life was like before they came to you and what its 
like now that they’ve been through your program. 

Tips for sounding trustworthy The more confident 
and clear you come across, the better. When you sound 
sure of yourself, it will build trust for your listener. 

Watch the quality of your voice. Breathe from the 
diaphragm and keep yourself centered. Your voice will 
have a richer quality to it. If your breath comes from 
your chest or your head, your voice will sound thin and 
won’t instill confidence in your audience. 

Practice your elevator speech so it will roll boldly off 
your tongue. This is no time to stumble over words. 

As you share your elevator speech, watch the facial 
response of your listener, and pay attention what they 
say. If you’re not getting the response you’re looking 
for, tweak your words. 

Next steps I challenge you to put some serious 
thought into this. Work through the formula and get 
your elevator speech together. Try it out and see what 
happens. 

I bet you’ll find that you have more people wanting 
to know more about your nonprofit’s work and wanting 
to help you. 

  
Sandy Rees, CFRE 
Fundraising Coach and Chief Encouragement Officer 
865.657.9915 | SandyRees@GetFullyFunded.com 
Visit our website! 

TIPS AND ADVICE:  SANDY’S 3-STEP FORMULA TO A GREAT ELEVATOR SPEECH

Owning a small business means owning data. You’re constantly acquiring new 
information related to your customers, your financial details, and all the vendors and 
contractors with whom you work.  One cybercriminal, though, one lucky hack, and you’ve 
just exposed your business to a major blow. From lost trust among your clients to costly 
lawsuits for the damage done, protecting your company from data theft is among your 
most important responsibilities.

 
A lot of it comes down to one simple choice you make:  passwords.
 
“Overall, passwords still present the biggest challenge for businesses of all sizes,” said 

Ron Schlecht, founder and managing partner of BTB Security. Businesses hire Schlecht’s 
company to test their digital security for weak spots and, he said, “you can’t imagine how 
many times we still break in to companies because of a bad password.”

7 Passwords You Should Never Use

If you want to avoid weak passwords at your business, 
start by steering clear of the following list. Read on for 
seven passwords you should never (ever) use.

 
Password
Arguably, this is the number-one and most common bad 

choice. Also prevalent are variations such as P@ssword and 
P@55w0rd!. These might be easy to remember, but they’re 
also among the first options hackers will try. 

 
QWERTY
Easy-to-guess passwords often take root because they’re 

simple to remember. That’s the story with this hacker-
friendly option constructed from the sequence of letters at 
the top left of the typical computer keyboard. 

 
12345.
Or, 98765. Or, 4567. You get the picture — no 

consecutive numbers (and the same goes for sequential 
letter combinations). You can only count on passwords such 
as these to expose your business to digital theft. 

 
BusinessName1. 
If your shop is called Serafina’s Weddings, don’t set your 

password as SerafinasWeddings1. That would be a early 
choice for hackers looking to break into your valuable data.

 
Business Address. 
Skip it entirely, when it comes to passwords. Also avoid 

trying to mash together similar details, such as your street 
name and street number — i.e. Main215. 

 
Date of Birth.
Thanks to the Internet, it doesn’t take much effort to 

find a person’s DOB. Birthdays, birthdates, years of birth — 
all of them make for readily attainable passwords and are 
poor choices for your company. 

 
Simple Dictionary Words. 
Especially if they’re related to your business, don’t use 

them. No baseball, football, or soccer for your sporting 
goods store. No muffler, tire, or sparkplug for your auto 
garage.

 And so, what should you do when it comes to picking 
a password? 

 
A key approach starts with thinking of a passphrase. 

Next, substitute letters, characters, and abbreviations for 
parts of it. For example, my first car was a honda in 1990 
would be easy enough to remember, if that was the case in 
your life. Now, change it to my1stc@r=honda90. 

Steer clear of the not so magnificent seven above, and 
protect your data with hard-to-guess constructions. With a 
strong password strategy, you’re well on your way to foiling 
online attacks.


	01 NCBC FINAL
	02 NCBC FINAL
	03 NCBC FINAL
	04 NCBC FINAL

